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We will use the following marketing vehicles to get the word out: 

Marketing tactics: 
• Collateral toolkits in print and online
• Email marketing to current and lapsed customers, with specific lists split out
• Social media
• Website content will be updated

Adverting: 
• Paid advertising in English and Spanish
• Includes video work from Tend for our “Live your best life Colorado, we’ve got 

you covered” campaign  

Marketing and Advertising Strategies 



Collateral examples 



Here is a link to our collateral toolkit: https://c4h.co/OE12toolkit. 

This toolkit contains materials used to supplement enrollment appointments 
and share information with partners about C4HCO and Open Enrollment. 

In this kit you will find virtual versions of:
• Overview brochure (English and Spanish)
• Financial Help brochure (English and Spanish)
• Job Loss Options brochure (English and Spanish)
• Life Change Events brochure (English and Spanish)
• OmniSalud brochure (English and Spanish)
• Social media graphics (English and Spanish)
• Social media copy (English and Spanish)

Collateral Toolkit

https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fc4h.co%2FOE12toolkit&data=05%7C02%7Clchadwick%40c4hco.com%7C9a163c675f33412b8e3c08dce18dafb7%7Cc4f5b60aec8a45a2a295eec060c0163e%7C1%7C0%7C638633245867652250%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=orrYvsTqVZ3PYc58MahfQWDp2nb0PXLeDsSJYj6UoBY%3D&reserved=0


• Throughout Open Enrollment, we send several emails with 
messaging around financial help, deadlines to enroll, how to find a 
Broker or Assiter. 

• We send email marketing to: 
• Current customers, finically assisted

• This year: We are breaking out the list to message separately to the CSR population

• Current customers without financial help

• Lapsed customers (had enrolled in prior years)

• Medicaid threshold customers

• Submitted but cancelled (later in the campaign)

Email marketing 



Email Marketing Headers



• During Open Enrollment, we post every day on our social media platforms                      
(X, Facebook, Instagram, Threads). 

• Our messaging priorities include reminding customers of important enrollment 
deadlines, enrollment help is available from our experts, and financial help is available. 

• The imagery used coincides with the imagery used in our advertising campaign, on our 
website and in our email marketing to create a well-rounded, brand-consistent 
marketing campaign. 

• This cohesive approach reinforces our message and enhances brand recall. 

• We also re-share content from many partners during OE, (event promotion, enrollment 
resources) to help strengthen the relationships between our partners and our 
community. 

Social media 



•We advertise in English and Spanish, and have two 
media buying partners: Emico and Entravision. 

• The advertising budget is $1.4 million. 

• The purpose of the campaign is awareness of Open 
Enrollment and the deadlines, and to drive people to 
our website. 

• Types of advertising: Digital display, social media, 
Connected TV (like Hulu), radio, print ads in rural 
newspapers, Out of Home banners, FB Lives, etc.

Advertising 
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