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Connect for Health Colorado®

Open Enrollment Report for Plan Year 2024

Connect for Health Colorado® is a public, nonprofit entity established by the Colorado General Assembly in 2011 to create a health insurance marketplace. Since 2013, we’ve been helping individuals, 
families and small employers compare plans, apply for financial help and buy health insurance. As Colorado’s official health insurance marketplace, we are the only place where Coloradans can apply for 
financial help to lower the cost of health insurance and compare their choices side by side.
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Open Enrollment Report 
for Plan Year 2024
As a result of improvements in our technology, changes to 
federal law, innovative state laws, Colorado Connect, and 
our statewide network of certified experts, nearly 250,000 
Coloradans signed up for a health insurance plan by the 
end of the Open Enrollment Period. 

237,107 Coloradans enrolled in a health 
insurance plan through Connect for Health 
Colorado’s marketplace during the Open 
Enrollment Period for 2024 coverage, and 
77 percent of them received financial help 
to lower costs. 

This total was an 18 percent increase 

over the last Open Enrollment Period 
and is our biggest enrollment period ever. 

Additionally, 12,485 people enrolled in a health insurance plan through 
Colorado Connect, Connect for Health Colorado’s public benefit 
corporation and online platform. The majority of those Colorado Connect 
enrollments were from the OmniSalud Program, which provides people 
who are undocumented in Colorado with a safe platform to compare plans, 
apply for financial help, and enroll. 
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249,592
Coloradans are covered by health insurance through  
Connect for Health Colorado and Colorado Connect! 

18%
increase in enrollments over  
last Open Enrollment Period

77% 
of customers received financial 
help to lower their costs

https://connectforhealthco.com/
https://connectforhealthco.com/
https://connectforhealthco.com/get-started/omnisalud/


At a Glance
OUR MISSION 
To increase access, affordability and choice for individuals, families and small employers purchasing health insurance in Colorado.

Individual & Family Plans  
Offered on the MarketplaceConnect for Health Colorado Certified Enrollment Experts

*Includes all licensed Brokers who completed certification 
training through Connect for Health Colorado, regardless 
of book of business size
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209
full-time employees

6
health insurance 
companies offered plans

149
health plans

1,362
licensed, trained and 
Certified Brokers*

4
dental insurance 
companies offered plans

12
dental plans

63
Assistance Network 
organizations

$46 Million
annual budget

308
Trained & Certified  
Community-Based Assisters

Total Enrollments During  
the Open Enrollment Period

75,112
Coloradans enrolled in a dental insurance plan  
on the Marketplace

12,485 
Coloradans enrolled in a health insurance plan  
on Colorado Connect

237,107 
Coloradans enrolled in a health insurance plan  
on the Marketplace

https://connectforhealthco.com/


Connect for Health Colorado | Open Enrollment Report for Plan Year 2024 5

Customer Service Center Highlights

Taking Control  
of Customer Support
To prepare for Open Enrollment, our Customer Service 
Center revamped operations by bringing systems and staff 
completely in-house. And thanks to investments in the 
technology we use to run renewals, we were able to retain 
more customers than ever before. 

With our own tools and staff, customer service representatives were better positioned 

to support not only customers, but also health insurance Brokers and community-

based Assisters. Even though the Customer Service Center received 10 percent 

more calls this Open Enrollment compared to the last, we improved upon our 

level of service to customers: the average speed of answering a call went from 

nearly 6 minutes last year down to less than 3 minutes this year. And the support 

we offered during those calls prevented customer stress – we saw a 50 percent 

decrease in formal complaints.

In-House and Independent  
Supporting the customers of a health insurance marketplace 

is unique, considering that the majority of customer 

assistance happens during the limited Open Enrollment 

Period every year. We prepared for the Open Enrollment 

Period by setting up our own tools, hiring new staff, and 

adjusting the way we hire temporary customer service 

representatives. This allowed us to respond to call trends 

with more flexibility and help callers reach solutions.

Connect for Health Colorado | Open Enrollment Report for Plan Year 2024

2,623 
calls on December 4th,  
the busiest day of the  
Open Enrollment Period

87,637
total calls answered

1,789
average calls per day

12,535 
calls handled by our Customer 
Operations Unit and Subject 
Matter Experts

Increase in  
Re-Enrollments  
at Renewal Time

Thanks to investments we made in our 

technology in 2023, we experienced an 

increase in re-enrollments during the Open 

Enrollment Period. Automatic renewals 

for eligible customers increased by 56 

percent over last year, or almost 60,000 

more individuals, helping us retain our 

current customer base.

https://connectforhealthco.com/
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All About Costs
Connect for Health Colorado is the only place where 
Coloradans can access financial help to cover 
monthly premiums and health care costs. 

The enhanced financial help via the Inflation Reduction Act kept the cost of 

staying covered controlled. This year, 3 out of 5 customers could find a plan 

for $10 per month or less after Advance Premium Tax Credits were applied. 

Additionally, Colorado’s Health Insurance Affordability Enterprise provided 

enhanced cost-sharing reductions to people shopping on the Marketplace. 

This year, the Enterprise expanded the eligibility criteria so that more people 

could receive the highest level of cost-sharing reductions. As a result, we saw 

the number of people receiving these benefits double from last year.

44,676 
residents received enhanced 
cost-sharing reductions on 
their health insurance plan as a 
result of funding from the Health 
Insurance Affordability Enterprise 

$133 
average monthly net premium 
after tax credits for customers 
receiving financial help

77% 
of customers are receiving 
financial help

$448 

average monthly plan premium 
for customers not receiving 
financial help

6

3 out of 5
customers could find a plan for $10 per month or less  

after Advance Premium Tax Credits were applied

$667,007,962
total federal tax credits provided through Connect for Health Colorado

https://connectforhealthco.com/
https://doi.colorado.gov/insurance-products/health-insurance/health-insurance-initiatives/health-insurance-affordability
https://connectforhealthco.com/


Interactive 
County Maps
Want to take a closer look at enrollments, plan prices 
and financial assistance by county? 

Click the blue boxes for a quick view of the color-coded maps. Click the green 

icon to visit the online interactive maps and access full county data.
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County 2024 Enrollments Percent change year over year

SAGUACHE 312 37%

DOLORES 109 30%

LAKE 366 28%

HINSDALE 42 27%

LOGAN 715 27%

OTERO 461 27%

ALAMOSA 486 25%

CONEJOS 229 25%

EL PASO 19,283 25%

GRAND 1,305 24%

WELD 10,554 23%

PUEBLO 3,330 23%

*Rural counties 
include the 54 
designated as “rural” 
or as “ag-urban” by 
the Colorado Rural 
Development Council. 
That organization 
designated 10 Front 
Range counties 
as urban: Adams, 
Arapahoe, Boulder, 
Broomfield, Denver, 
Douglas, El Paso, 
Jefferson, Larimer 
and Pueblo.

64,099
Rural Health Insurance 

Enrollments

173,007
Urban Health Insurance 

Enrollments

$129
Average Net Premium 

with Financial Help

$134
Average Net Premium 

with Financial Help

Rural Enrollments* Urban Enrollments

Counties with the Highest Percentage  
Increase of Medical Enrollments

SEE PAGE 17 FOR MORE DETAILS

8

Rural and Urban 
Enrollments
One of Connect for Health Colorado’s strategic goals is to advocate 
to improve access to coverage in rural areas of Colorado. 

Staying with a five-year trend, the majority of the largest increases in enrollments came  

from rural counties. 

https://connectforhealthco.com/
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Plan Choice by Plan Type 
Connect for Health Colorado also saw a notable increase in customers choosing 

a Colorado Option plan this Open Enrollment Period compared to last year when 

they were introduced on the marketplace. Colorado Option plans allow customers 

to more easily compare plans across a standardized benefit and better predict their 

out-of-pocket costs with copays. 

About Our  
Customers 
We’re here to help as many 
eligible Coloradans as possible 
get covered with health insurance. 

For a fourth year, we saw an increase in people 

choosing Gold-level plans: a 5-percentage point 

increase among those who qualify for financial 

help and a 4-percentage point increase over last 

year for those who don’t qualify for financial help. 

36%

• Customers with financial help

• Customers without financial help

Catastrophic Bronze Silver Gold
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8%

38%

25%
36%

2024 Plan Choice by Metal Tier

New vs. Returning Customers

 

20%
NEW

80%
RETURNING

Enrollments by Age

 

31%
55+

16%
26-34

16%
45-54

17%
35-44

20%
0-25

Colorado Option Enrollments

*All plans sold through Colorado Connect for plan year 2023 and 2024 were Colorado Option plans

12,485 
total Colorado Connect 
enrollments*

237,107 
total Connect for Health  
Colorado enrollments

80,655
total Connect for Health 
Colorado enrollments in  
a Colorado Option plan

10,416
total Colorado Connect 
enrollments*

13%
of total Marketplace enrollments 
were in a Colorado Option plan

201,758 
total Connect for Health  
Colorado enrollments

27,113
total Connect for Health 
Colorado enrollments in  
a Colorado Option plan

20
23
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34% 
of total Marketplace enrollments 
were in a Colorado Option plan

https://connectforhealthco.com/


The Impact of  

Expert Assistance
Health insurance brokers and community-based assisters are 
experts at helping customers understand and navigate their 
health insurance.

About 64 percent of all Marketplace enrollments and 69 percent of all OmniSalud program 

enrollments were completed with the help of a health insurance Broker or an Assister.

Not only do these experts guide customers through the application and enrollment process, 

but they also provide education to improve Coloradans’ understanding of what financial help is 

available, how health insurance works and how to use their coverage. In 2023, there were extra 

enhancements to financial help available, and enrollment Assisters helped customers find plans 

with significantly lower out-of-pocket costs than in prior years. 

Our Assisters had over 4,500 conversations related to health insurance literacy where they 

explained insurance terms, helped estimate health care-related costs, and discussed how to 

avoid delaying care.

Navigating Coverage Transitions
Our focus on teaching people to understand health coverage was especially important this 

year because 2023 saw the end of COVID-19 pandemic protections. These protections had 

kept Health First Colorado (Colorado’s Medicaid program) enrollees continuously enrolled 

even if they became ineligible. As a result of the policy change, we saw thousands more 

Coloradans coming to our Marketplace during Open Enrollment needing expert guidance 

after losing their Medicaid coverage. 

We heard from one family who found themselves no longer eligible for Health First 

Colorado just as one family member approached an upcoming surgery. They worked with 

a local Assister who helped them navigate the various coverage options that each family 

member was eligible for. The children were moved to the Child Health Plans Plus (CHP+) 

program and the adults found they were eligible for financial help through the Marketplace. 

They ended up getting covered with a health insurance plan with a monthly premium 

of $11.56 and a deductible of only $150. Within one appointment, the entire family was 

covered. This story illustrates just how important Assisters and Brokers are to keeping 

people insured and supported through coverage transitions.

63 
assistance sites

308 
trained and certified Health 
Coverage Guides and certified 
Application Counselors

61% 
of all customers were  
enrolled by Brokers

69% 
of OmniSalud program customers 
were enrolled with the help of a 
Broker or an Assister

1,362 
licensed, trained and  
certified Brokers

7,153 
customers were enrolled with  
the help of an Assister
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143,812
customers were enrolled with 
the help of a Broker

https://connectforhealthco.com/


Physical Storefronts  
for Our Online Market
With an intangible product and an online marketplace,  
Enrollment Centers are the brick and mortar for our business.  

Connect for Health Colorado provides 

enrollment help at 51 Enrollment 

Centers across the state. The local 

Brokers and Assisters staffing these 

locations build their businesses to 

meet the needs of local residents, 

making each Enrollment Center a 

reflection of its community. 

For several years, Enrollment Centers have remained popular in 

rural parts of the state, with 33% of all rural customers getting 

covered at one. Even during the winter months of open 

enrollment, Over 800 people around the state walked in to 

an Enrollment Center without an appointment. But whether 

a Coloradan lives in an urban home or a rural home doesn’t 

always indicate how likely they are to visit an Enrollment 

Center. Even though walk-ins were less common along most of 

the urban front range, Aurora’s Enrollment Center saw a lot of foot 

traffic. Regardless of the method of contact, customers from all 64 

counties used Enrollment Centers.

Nearly all Enrollment Centers saw increases in their business, 

leading to a 12% increase in enrollments overall.
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33%  
of business at Enrollment Centers 
came from rural residents

84% 
of customers who enrolled at 
an Enrollment Center received 
financial help

22%  
of all marketplace customers 
enrolled in a plan at an 
Enrollment Center

The Impact of Enrollment Centers
A mother whose Medicaid was terminating that day walked in 

to an Enrollment Center in Grand Junction. She was frantic and 

afraid she would not have ongoing health coverage for herself 

and her three children. In less than an hour, the Enrollment 

Center’s Broker enrolled her family, including one young adult, in 

health insurance plans with tax credits over $668 and low costs 

for primary and urgent care. The coverage began the next day.

https://connectforhealthco.com/enrollment-center/
https://connectforhealthco.com/enrollment-center/
https://connectforhealthco.com/


Meeting Coloradans 
Where They Are
We forged more community partnerships, sponsored 
more events in new parts of the state, and had more 
funding to do it all. 

In fact, Connect for Health Colorado was present at 25 percent more 

community events than last year, and we forged relationships with an 

additional 100 community partners this year, bringing us to a total of 

530 community partners throughout the state. 

The goal of this work is to meet Coloradans where they already are 

and share information about how to get affordable health coverage. 

Another way we did this was through ambassador partnerships with 

select social media and entertainment influencers living in Colorado. 

These cultural influencers have a combined 171,000 followers on 

a variety of online platforms, expanding our reach to even more 

potential customers. 
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93 
outreach events  
in urban areas 

530 
community partners  
we engaged with 

53 
outreach events  
in rural areas

147 
sponsorships  
& events

Bringing Experts  
Along to More Events

We enhanced our community event 

presence through closer partnerships 

with our with local certified Brokers and 

community-based Assisters by inviting 

them to represent Connect for Health 

Colorado at these events. Having their 

expertise meant they could answer a 

variety of health coverage questions 

at the nearly 150 events we attended 

and sponsored leading up to the Open 

Enrollment Period. 

https://www.instagram.com/djsquizzytaylor/tv/C1-uR6uO4aC/
https://connectforhealthco.com/


Getting the Word Out
Connect for Health Colorado uses a variety of tools to spread 
the word about signing up for health insurance during the Open 
Enrollment Period.

Email Marketing
This year, we used a new email marketing software that allowed us to test email subject lines to find 

the words most likely to garner a click. To ensure visual continuity between our brand and advertising, 

we integrated the videos and graphics from our advertising campaigns into marketing emails. 

Our email marketing campaign consisted of 45 emails to six targeted groups of people. These 

emails featured content that let customers know about enrollment deadlines, how to get help 

enrolling, and financial help available. Our open rates for this campaign stayed consistent with 

the open rates from previous years. Across the six groups, people opened these emails at rates 

averaging from 44 percent to 59 percent, well above industry standards. We achieved that 

success by strategically sending emails on Tuesdays, Wednesdays, and Thursdays. 

Website Engagement
In total this Open Enrollment Period, 666,000 users visited our English website, 640,000 of them 

being new users. The website saw 25,411 users on its busiest day, December 15, which is also the 

deadline to enroll in a plan that starts at the beginning of the new year. Aside from the website’s 

homepage, our most visited page was the page for new customers.

Social Media
This year, we incorporated a new platform into our social media strategy: Threads. During Open 

Enrollment we posted every single day on social media across each of our platforms: Instagram, 

Facebook, Threads, and X. We continue to engage with customers on social media year-round to 

generate awareness about Connect for Health Colorado. 

Media
We shared Open Enrollment updates and important reminders in publications across Colorado. This 

year, we returned to The Colorado Sun for a panel discussion all about choosing a plan with our CEO 

Kevin Patterson, Insurance Commissioner Mike Conway, and certified Broker Meagan Fearing.

Reflecting Coloradans in Our Videos
To build on the success of last year’s animated video campaign, we introduced 

two new characters: Dylan and Kelli. These new characters were created to 

reflect real Coloradans that we hoped to reach in our campaigns. We integrated 

all the characters from the video campaign into our social media posts, email 

marketing, our website, and new this year, our English-only and Spanish-bilingual 

advertising campaigns. 

Dylan is a delivery driver in the Denver 
Metro area that has asthma, but they don’t 
let their chronic condition get in the way 
of flying through the streets of Denver on 
their scooter.

Kelli is a mountain-living lady who loves to 
snowshoe. Kelli lost her job recently but 
is able to relax knowing she is covered by 
health insurance.
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Dylan Kelli

https://connectforhealthco.com/
https://connectforhealthco.com/get-started/new-customers/
https://www.instagram.com/c4hco/
https://www.facebook.com/connectforhealthco
https://www.threads.net/@c4hco
https://twitter.com/C4HCO
https://coloradosun.com/2023/12/07/watch-the-colorado-sun-discusses-health-insurance-open-enrollment/
https://connectforhealthco.com/
https://youtu.be/SSvrbrM_8lU
https://www.youtube.com/watch?v=uQkrtD7gjRk


Attracting Customers with 
Advertising Campaigns
Connect for Health Colorado creates paid advertising 
campaigns to build awareness and bring people to our 
website. When someone reaches our website, they are  
more likely to enroll. 

Our advertising strategy included two campaigns: one to reach English-only speakers and 

another to reach Spanish-only and bilingual speakers. Both campaigns showed improved 

performance metrics as a result of well-developed audience data and optimization of 

media tactics that we’ve honed in over multiple years. In total, our English-only digital 

advertising generated nearly 406,000 clicks to our website while the Spanish-bilingual 

email advertising generated over 11,000 clicks.

Some specific areas of growth we saw included a massive increase in the rate at which 

people click an English-only digital advertisement to visit our website: an increase of 

103 percent compared to the last Open Enrollment Period. And in the Spanish-bilingual 

campaign, we found that 99.2 percent of those who clicked our ads to visit the website 

were new users who had never visited the site before. 

Character Integrations 
Made for Stronger 
Advertising
In 2023, we created an animated video campaign 

using characters that represent key populations 

of our customers. This year, we integrated those 

characters into other media types in our advertising 

campaigns, and the visual uniformity proved to be 

successful. Our display video advertising with 

these characters beat out industry standards 

for viewability rates – we scored 63 percent for 

viewability, compared to the average of 52 percent. 

Dylan and Kelli were the most popular video 

characters in the Spanish-bilingual advertising 

campaign according to the number of times people 

clicked on the digital advertisements they appeared 

in. And in our English-only advertising campaign, 

people watched Marissa for the longest amount of 

time in the video advertising she appeared in. 

 ü Armando was our best performing character 

for our social display ads in English.

 ü Dylan was our best performing character for 

our social video ads in English.

 ü Dylan was our best performing character in 

English ads that appear before non-social 

media videos.847,805 
more impressions  
than last year

50%
increase in website visits  
from ads over last year

518,313 
more completed views  
on video ads

17% 
average open rate from the  
email advertising campaign
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Armando Marissa

https://www.youtube.com/watch?v=IZZqPtCysaM&list=PLEJ6d68dO9Akchz4_Cni1lnhfzTksWsBS
https://connectforhealthco.com/


Costs by County: Financially Assisted Customers

County
Average Monthly  

Premium
Average Monthly  

Premium Tax Credit 
Average Monthly  

Net Premium

ADAMS $540.33 $428.86 $111.47

ALAMOSA $691.46 $620.77 $70.69

ARAPAHOE $549.70 $432.87 $116.83

ARCHULETA $736.97 $614.31 $122.66

BACA $697.00 $642.78 $54.22

BENT $792.44 $732.79 $59.65

BOULDER $555.15 $407.13 $148.02

BROOMFIELD $537.77 $402.94 $134.83

CHAFFEE $708.34 $618.48 $89.85

CHEYENNE $691.07 $642.65 $48.43

CLEAR CREEK $569.96 $410.46 $159.50

CONEJOS $742.50 $687.49 $55.01

COSTILLA $927.76 $888.38 $39.38

CROWLEY $871.01 $820.42 $50.59

CUSTER $898.33 $835.51 $62.81

DELTA $744.97 $641.43 $103.54

DENVER $513.78 $389.97 $123.80

DOLORES $711.39 $594.96 $116.43

DOUGLAS $560.12 $405.21 $154.91

EAGLE $684.81 $552.73 $132.08

EL PASO $578.48 $437.03 $141.45

ELBERT $603.50 $439.00 $164.50

FREMONT $763.64 $616.03 $147.61

GARFIELD $728.79 $581.06 $147.73

GILPIN $605.75 $475.12 $130.63

GRAND $697.60 $523.55 $174.04

GUNNISON $656.44 $502.36 $154.08

HINSDALE $832.48 $631.35 $201.13

HUERFANO $892.22 $839.78 $52.44

JACKSON $958.02 $900.28 $57.74

JEFFERSON $555.69 $412.02 $143.67

KIOWA $647.27 $564.45 $82.82

County
Average Monthly  

Premium
Average Monthly  

Premium Tax Credit 
Average Monthly  

Net Premium

KIT CARSON $676.32 $604.93 $71.39

LA PLATA $647.28 $510.83 $136.45

LAKE $690.54 $531.87 $158.66

LARIMER $570.32 $428.92 $141.40

LAS ANIMAS $834.38 $773.43 $60.95

LINCOLN $749.22 $672.94 $76.28

LOGAN $752.35 $702.68 $49.66

MESA $599.75 $476.79 $122.96

MINERAL $630.74 $570.84 $59.90

MOFFAT $721.07 $599.25 $121.82

MONTEZUMA $753.40 $628.70 $124.70

MONTROSE $802.07 $687.35 $114.72

MORGAN $737.35 $614.69 $122.66

OTERO $814.66 $753.04 $61.62

OURAY $770.34 $629.71 $140.63

PARK $622.44 $449.20 $173.24

PHILLIPS $654.20 $562.30 $91.91

PITKIN $711.97 $543.87 $168.10

PROWERS $694.29 $636.95 $57.33

PUEBLO $662.43 $548.08 $114.35

RIO BLANCO $716.74 $589.29 $127.45

RIO GRANDE $762.82 $684.85 $77.96

ROUTT $640.85 $505.69 $135.17

SAGUACHE $795.35 $731.87 $63.48

SAN JUAN $687.23 $515.39 $171.84

SAN MIGUEL $669.12 $528.26 $140.86

SEDGWICK $793.28 $720.62 $72.66

SUMMIT $643.03 $478.98 $164.05

TELLER $674.31 $521.11 $153.19

WASHINGTON $707.92 $655.49 $52.44

WELD $547.56 $408.51 $139.05

YUMA $645.96 $574.58 $71.38

Connect for Health Colorado | Open Enrollment Report for Plan Year 2024 15

https://connectforhealthco.com/


County Average Monthly Net Premium

ADAMS $410.79

ALAMOSA $508.05

ARAPAHOE $431.64

ARCHULETA $630.44

BACA $468.20

BENT $578.32

BOULDER $446.90

BROOMFIELD $427.32

CHAFFEE $562.32

CHEYENNE $452.86

CLEAR CREEK $509.31

CONEJOS $556.76

COSTILLA $577.16

CROWLEY $243.12

CUSTER $595.43

DELTA $644.08

DENVER $409.23

DOLORES $555.69

DOUGLAS $458.13

EAGLE $565.07

EL PASO $455.69

ELBERT $448.28

FREMONT $553.27

GARFIELD $582.83

GILPIN $498.86

GRAND $604.24

GUNNISON $629.51

HINSDALE $713.50

HUERFANO $680.30

JACKSON $930.46

JEFFERSON $430.92

KIOWA $789.80

County Average Monthly Net Premium

KIT CARSON $444.88

LA PLATA $562.66

LAKE $507.06

LARIMER $443.81

LAS ANIMAS $750.01

LINCOLN $715.81

LOGAN $524.62

MESA $451.00

MINERAL $454.65

MOFFAT $639.56

MONTEZUMA $501.32

MONTROSE $615.49

MORGAN $577.06

OTERO $482.94

OURAY $602.74

PARK $502.75

PHILLIPS $499.46

PITKIN $613.15

PROWERS $516.21

PUEBLO $452.12

RIO BLANCO $511.37

RIO GRANDE $536.47

ROUTT $550.53

SAGUACHE $665.76

SAN JUAN $587.82

SAN MIGUEL $612.10

SEDGWICK $485.13

SUMMIT $539.63

TELLER $541.20

WASHINGTON $562.58

WELD $421.68

YUMA $533.51

Costs by County: Non-Financially Assisted Customers

Connect for Health Colorado | Open Enrollment Report for Plan Year 2024 16

https://connectforhealthco.com/


Medical Enrollments by County

County 2023 2024

ADAMS 11,601 13,969

ALAMOSA 388 486

ARAPAHOE 21,276 24,644

ARCHULETA 1,117 1,239

BACA 172 209

BENT 84 101

BOULDER 16,438 19,230

BROOMFIELD 2,811 3,400

CHAFFEE 1,873 2,085

CHEYENNE 54 64

CLEAR CREEK 471 493

CONEJOS 183 229

COSTILLA 101 102

CROWLEY 75 65

CUSTER 288 301

DELTA 1,416 1,742

DENVER 24,837 28,825

DOLORES 84 109

DOUGLAS 14,221 16,961

EAGLE 3,407 3,818

EL PASO 15,422 19,283

ELBERT 1,030 1,209

FREMONT 983 1,147

GARFIELD 2,922 3,313

GILPIN 254 267

GRAND 1,054 1,305

GUNNISON 2,142 2,493

HINSDALE 33 42

HUERFANO 273 308

JACKSON 69 72

JEFFERSON 22,984 26,288

KIOWA 53 65

County 2023 2024

KIT CARSON 269 323

LA PLATA 4,098 4,806

LAKE 287 366

LARIMER 14,579 17,077

LAS ANIMAS 439 466

LINCOLN 141 162

LOGAN 564 715

MESA 5,512 6,584

MINERAL 99 111

MOFFAT 352 428

MONTEZUMA 819 966

MONTROSE 1,823 2,218

MORGAN 619 736

OTERO 364 461

OURAY 577 619

PARK 940 980

PHILLIPS 234 261

PITKIN 1,571 1,781

PROWERS 402 458

PUEBLO 2,699 3,330

RIO BLANCO 269 296

RIO GRANDE 396 440

ROUTT 2,403 2,760

SAGUACHE 228 312

SAN JUAN 80 91

SAN MIGUEL 1,205 1,270

SEDGWICK 65 67

SUMMIT 2,437 2,758

TELLER 894 977

WASHINGTON 249 302

WELD 8,549 10,554

YUMA 479 567
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New Enrollments by County: Non-Financially Assisted Customers

County
New Medical  
Enrollments

ADAMS 644

ALAMOSA 9

ARAPAHOE 1076

ARCHULETA 42

BACA 1

BENT 5

BOULDER 1005

BROOMFIELD 179

CHAFFEE 44

CHEYENNE 1

CLEAR CREEK 24

CONEJOS 1

COSTILLA 4

CROWLEY 0

CUSTER 14

DELTA 17

DENVER 2024

DOLORES 1

DOUGLAS 904

EAGLE 109

EL PASO 842

ELBERT 59

FREMONT 25

GARFIELD 85

GILPIN 13

GRAND 34

GUNNISON 64

HINSDALE 0

HUERFANO 2

JACKSON 0

JEFFERSON 1341

KIOWA 0

County
New Medical  
Enrollments

KIT CARSON 3

LA PLATA 152

LAKE 12

LARIMER 727

LAS ANIMAS 4

LINCOLN 1

LOGAN 10

MESA 219

MINERAL 2

MOFFAT 3

MONTEZUMA 16

MONTROSE 32

MORGAN 12

OTERO 6

OURAY 11

PARK 31

PHILLIPS 8

PITKIN 58

PROWERS 5

PUEBLO 91

RIO BLANCO 9

RIO GRANDE 9

ROUTT 58

SAGUACHE 4

SAN JUAN 2

SAN MIGUEL 37

SEDGWICK 1

SUMMIT 104

TELLER 29

WASHINGTON 5

WELD 484

YUMA 15
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ConnectforHealthCO.com 

facebook.com/ConnectforHealthCO

twitter.com/C4HCO

instagram.com/C4HCO

linkedin.com/company/connect-for-health-colorado

threads.net/@c4hco

FOLLOW US:

https://connectforhealthco.com/
https://connectforhealthco.com/
https://www.facebook.com/connectforhealthco/
https://twitter.com/C4HCO
https://www.instagram.com/C4HCO/
https://www.linkedin.com/company/connect-for-health-colorado/
https://www.threads.net/@c4hco
https://www.facebook.com/connectforhealthco/
https://www.instagram.com/C4HCO/
https://www.linkedin.com/company/connect-for-health-colorado/
http://twitter.com/C4HCO
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