
Marketing Campaign Kickoff



•Website updated with current stats 
• Returning Customers page example: 

• Toolkit available with collateral, 
social media and newsletter pieces: 
https://c4h.co/OE9toolkit

Marketing so far

https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fc4h.co%2FOE9toolkit&data=04%7C01%7Clchadwick%40c4hco.com%7C32b70656c5a449777bfe08d998938d07%7Cc4f5b60aec8a45a2a295eec060c0163e%7C1%7C0%7C637708581762276178%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=uHNrH%2F9aFHgOn%2F10o6WQdEy%2Fk1CyqQDBFNXqCTLPpoY%3D&reserved=0


• Emails to current and potential customers:
• Current Financially Assisted

• Currented Not Financially Assisted

• Former Customers 

• Just over Medicaid Threshold

• Health Insurance Affordability Enterprise recipients

• Unemployment Benefit recipients 

• First-Round Performance: 40-50% Open Rate

Email marketing



Paid Advertising Examples

Examples of this 
year’s digital ads and 
English social media 
ads 


