
Open Enrollment Advertising Proposal  
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Open Enrollment Advertising Spend Proposal 



Financial Help, emphasizing ARP additional 
savings

We’re Here to Help

Deadlines (Dec. 15 and Jan. 15)

Value of Health Insurance 

Open Enrollment 9 Main Messaging 



Open Enrollment Advertising Spend Proposal 

Ad Buy Recommendation: 

• Spend $1,000,000 on an English media buy with Emico

• Spend $350,000 on a Spanish/bilingual media buy with 
Kernel

• This spend includes approximately $175,000 of state funding 
from the Health Insurance Affordability Enterprise, which is 
split up with Emico and Kernel



Planned English Media Buy 



Planned Spanish/Bilingual Media Buy 



Last year’s ad examples 



•Overall the campaign achieved 8,307,569 impressions 
and 39,982 clicks to the site (not including the 
TV/Streaming results).

Summer English Advertising Results 

Media CTR Benchmark Benchmark Variance

Display 0.30% 0.07% 0.23%

Search Retargeting 0.47% 0.07% 0.40%

Paid Search 9.90% 6.00% 3.90%

Pre-Roll/CTV 0.73% 0.29% 0.44%

YouTube 0.14% 0.45% -0.31%

Social Display 0.49% 0.56% -0.07%

Social Video 0.67% 0.56% 0.11%



Summer Bilingual Media Buy 



Summer ad examples – Digital ads in English and Spanish 


