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Enrollment Update

8500 Plan Submissions – 3/20 – 4/3
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Visitors to our Homepage
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Digital and Social Advertising Performance

Digital Impressions

Social Media Results

Impressions Clicks CTR

4,842,171 7,618 0.16%

Impressions Clicks (All) CTR

5,342,572 11,968 0.22%
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Earned Media

165 media mentions
184 media mentions during 10 weeks of OE7
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Social Media Performance

45,059 Reached

3672 Engagements


